
  
 

                                                                                                                       

                                                                                        

FOR IMMEDIATE RELEASE       Ho Chi Minh City, October 20
h
, 2018 

  

KDC 9M2018 FINANCIAL PERFORMANCE RESULTS 

Lower sales volumes from ice cream and yoghurt 
business coupled with investment in expanding the 
market and sales force of edible oil business resulted 
in lower profitability 

 Net revenue for 9M2018 increased by 12.5% mainly 
come from edible oil business.  

 Gross profit dropped y-o-y by 2.9% for 9M2018 due 
to lower sales from ice cream and yoghurt business. 

 Investments for market expansion in the edible oil 
and new product categories increased operating 
expenses by 6.1% for 9M2018.  

Comment on Business Segments: 

 TAC 
Retail edible oil business grew in 3Q2018 versus last 
quarter due to start of peak selling season. TAC had 
gradually shift away from low value, low margin, bulk 
products and high sales volume towards premium 
products to increase profitability to improve quality of 
earnings.  

Going forward the key driver for growth and 
profitability of TAC will be increase in the sales of 
premium products and improvements in product 
innovation.  

Sales from new packaged products is still modest 
and continue to be in early stages of development 
and is expected to continue as such through the 4

th
 

quarter.  

Management expects the profitability to be more 
visible in 2019 for new products as we narrow down 
our portfolio selection. 

 VOC  

Decreasing oil prices affected the wholesale edible oil 
business in 3Q2018 with lower sales values and gross 
margin compression. This affected VOC’s 
performance as the current key revenue contributor 
was the wholesale business. To mitigate the volatility 
in the revenue and profitability, VOC has gradually 
shifting towards industrial and export customers, 
where the market is growing, and scale can offset the 
lower wholesale margins.   

 
Income Statement  Actual Actual Change (%) 
VND Million 3Q18 3Q17 (y-o-y) 

Net Revenue 1,930,643 2,130,962 (9.4%) 
Gross Profit 369,250 435,802 (15.3%) 
Selling expenses 310,418 295,174 5.2% 
G&A expenses 103,000 120,495 (14.5%) 
Operating Profit 32,688 83,707 (60.9%) 
EBIT (44,167) 20,133 (319.4%) 
Profit Before Tax  37,315 91,747 (59.3%) 
Net Profit After Tax 39,891 95,403 (58.2%) 

Gross Profit Margin 19.1% 20.5%   
Operating Profit Margin 1.7% 3.9%   
EBIT Margin (2.3%) 0.9%   
Profit Before Tax Margin 1.9% 4.3%   
Net Profit Margin 2.1% 4.5%   

 
  

  
 

Income Statement  Actual Actual Change (%) 
VND Million 9M2018 9M2017 (y-o-y) 

Net Revenue 5,711,773 5,075,415 12.5% 
Gross Profit 1,038,629 1,073,174 (3.2%) 
Selling expenses 834,939 804,254 3.8% 
G&A expenses 311,605 276,591 (12.7%) 
Operating Profit 99,455 618,128 (83.9%) 
EBIT (107,915) (7,671) 1,306.8% 
Profit Before Tax  108,614 630,321 (82.8%) 
Net Profit After Tax 87,597 521,805 (83.2%) 

Gross Profit Margin  18.2% 21.1%   
Operating Profit Margin 1.7% 12.2%   
EBIT Margin (1.9%) (0.2%)   
Profit Before Tax Margin 1.9% 12.4%   
Net Profit Margin 1.5% 10.3%   

 

 KDF 

Ice cream and yoghurt business was largely impacted by 
competition with a reduction in sales.  

- For ice-cream, the increase in premium segments helped to 
offset for the slowdown in the mainstream segments, 
helping us to maintain our share of market.  

- Yoghurt continues to decline due to price competition, 
resulted in the net sales reduction of 30%. 

Launches of new products by KDF has been delayed as KDF is 
undergoing the review in both sales execution and production 
efficiency for identifying the right product, right place and right time 
at the right cost. 

 

  



  
 

                                                                                                                       

                                                                                        

 

 

About KIDO Group (KDC) 

KIDO Group (formerly Kinh Do Corporation) was established in 1993 and has grown to become one of the leading 

consumer product companies in Vietnam. Throughout the past 25 years of growth and development, KDC has expanded 

beyond the confectionary category to include ice cream, yogurt, desserts, frozen foods and edible oils. The vision of KDC 

is to serve the needs of Vietnamese consumers by providing them with daily food products under our various brands that 

enhance the lifestyles of the Vietnamese consumers and meet consumer’s needs throughout the day.   

 

Contacts 

Ms, Nguyen Thi Tuyet Nga 
Corporate Communications Director 
Email: nga,ntt@kdc,vn  
Phone: +84 (28) 3827 0468 ext, 1350 
 
KIDO GROUP 
12

th
 Floor, Empress Tower 

138-142 Hai Ba Trung St, District 1Ho Chi Minh City, Vietnam 
Tel: 84 (28)  3827 0468  
Fax: +84 (28)  3827 0469 
Email: info@kdc,vn 
Web: www,kdc,vn 
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